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Growth in organic land area in the EU27, 2000-2023
- doubling every 10 years from 2000 (1990: 0.5Mha, 2023: 18Mha)
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Source: own 
analysis based on 
Eurostat, FIBL 
Statistics and 
national data



28.05.25 
Page 2 Nicolas Lampkin

Lund University Organic Research Workshop

Growth in EU organic market retail sales value (G€), 2000-2023
- was trebling every 10 years, now recovering from disruption
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Source: own 
analysis based 
on FIBL 
Statistics data
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The middle ground stalling 
– more market uncertainty, less policy?
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New challengers for the top spot 
- more policy, less market driven?

Source: own analysis based on Eurostat, FIBL Statistics and 
national data
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